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KX300P Machine goes to Gear Expo

The KAPP KX300P gear
center, which Kapp has con-
tinued to receive orders for
since its unveiling in 2003, will
be on display at the Gear
Expo 2005 in Detroit,
Michigan, October 16-19.

The KX300P features the
versatility of two different
grinding processes— discontin-
uous form grinding and con-
tinuous generating grinding—
along with either non-dress-
able, electroplated CBN tools
or dressable tools, for each
process. Any combination of
processes and tool concepts
are possible for roughing and
finishing on this machine.

Due to its flexibility, the
KX machine series is suitable
for small and large production
volumes. External spur and
helical gears of modules up to
10mm, with an outside diame-
ter of max. 300mm and a gear
width of up to 320 mm can be
machined.

In addition, the KX300P
features spindle-integrated
balancing of the grinding tool
and on-board gear inspection,

both of which significantly
reduce setup time. The
machine is small, taking up
only 65 ft2 of floor space (not
including the filtration system.)
A vertical-workpiece orien-
tation makes the KX300P per-
fectly suited for the integration
of an automatic loading sys-

KAPP KX300P Gear Center

tem for bore-type workpieces.
As an integral part of the
design concept, Kapp offers a
custom-designed automatic
loading system, further
increasing this machine’s effi-
ciency and economic benefits.
We look forward to seeing
you at the KAPP-NILES booth
#244 where you can see the
KX300P machine on display.

Blood, Sweat and Gears continued from page 1

Along with the
increase in production
floor space and addi-
tional equipment, most
importantly we have
added additional skilled
people. As business
has been significantly
increasing, we have
been able to keep up
with demand and con-
tinue to offer our high-
est quality products
with the quick delivery
times our customers
have come to expect
and appreciate. We
look forward to sup-

porting our existing
customers and to
showing our new and
potential customers
how we can partner to
satisfy their most criti-
cal gear and form
grinding and hard fin-
ishing requirements.

Jim Buschy

Theory is when you know everything
and nothing is working.
Organization is when nothing is working
and everyone knows why.
Practice is when everything is working
and no one knows why.

Machine tool consumption continues to top 2004

Robert Gardner, AMT, 703-827-5275
Gary Schiffres, AMTDA, 301-738-1200

July U.S. machine tool
consumption totaled $250.11
million, according to AMTDA,
the American Machine Tool
Distributors’ Association and
AMT - The Association For
Manufacturing Technology.
This total, as reported by com-
panies participating in the
USMTC program, was down
4.1% from June but up 22.4%
from the total of $204.37 mil-
lion reported for July 2004.
With a year-to-date total of
$1,713.22 million, 2005 was
up 14.8% compared with
2004.

These numbers and all
data in this report are based
on the totals of actual data
reported by companies partici-
pating in the USMTC pro-
gram.

“With year-to-date total
sales still holding at 15%
ahead of 2004, we see contin-
ued strong capital equipment
spending,” said Ralph J.
Nappi, AMTDA President.
“Expectations for capital
equipment investment will
continue, although at a more
moderate pace as we move
further into the second half of
2005.”

The United States
Machine Tool Consumption
(USMTC) report, jointly com-
piled by the two trade associa-
tions representing the produc-
tion and distribution of manu-
facturing technology, provides
regional and national U.S.
consumption data of domestic
and imported machine tools
and related equipment.

Analysis of machine tool
consumption provides a
reliable leading economic
indicator as manufacturing
industries invest in capital
metalworking equipment
to increase capacity and
improve productivity.
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U.S. machine tool
consumption is also
reported on a regional
basis for five geographic
breakdowns of the United
States. For this additional
information please go to
www.amtonline.org.
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Fulton Precision Industries chooses the NILES ZE400 machine

Since 1995, Fulton
Precision Industries has been
providing contract-machining
services for companies such
as Caterpillar, Atlas Copco,
and
Mack/Volvo.

Fulton is ISO
9001:2000
certified and
has incorpo-
rated
Caterpillar’s 6
Sigma Quality
Methodology.

Located
in
McConnellsburg,
Pennsylvania, Fulton operates
a 78,000 ft2 state-of-the-art
facility with a fully air condi-
tioned and heated shop area.
All of the exhaust from the
machines is vented outside,
and the quality-control area is
stringently climate controlled.
With its fleet of CNC lathes,
machining centers, gearing
equipment, and deep-hole
drilling, Fulton produces trans-
mission shafts and gears, and
rock drill bits.

Recently the company
received several large orders
and its capacity requirements

Contact

For information regarding the KAPP-NILES product

increased considerably, so it
needed a gear grinding
machine that could transition
from part number to part num-
ber much faster than the time
it took to reset
a gear shaver.
After explor-
ing its options,
Fulton chose
the NILES ZE
400 machine,
primarily due to
its ability to pro-
duce parts
quickly. The ZE
machine can
grind a part from solid or pre-
cut. Workpiece data is directly
input into the Siemens control
via an operator interface devel-
oped by NILES. The CNC
dressing device and measuring
equipment make wheel adjust-
ments prior to grinding, if nec-
essary.
The capabilities of the ZE
400 allow Fulton to rework
some parts that would have
previously been scrapped.
With the machine’s probing
abilities, Fulton is able to pick
up a hobbed spline or gear on
a shaft part and make it longer
if it is too short, or remove a
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small amount of material on an
oversized gear or spline, which
would be very difficult to re-hob.
Fulton Precision, which cur-
rently has 92 employees, is
growing and starting to make
more transmission shafts and
gears for customers. With shafts,
gears, and rock bits serving as
its niche, Fulton expects to
expand its customer base in
those areas. For more informa-
tion about Fulton industries visit
www.fultonprecision.com.

This article is part of an ongoing series
featuring the customers of KAPP
Technologies.

Each issue of the
KAPP Report profiles
one of our customer s;
their history , their
capabilities , their pr oj-
ects, and goals. We
invite y ou to tak e
advantage of the
oppor tunity to tell y our
company ’s story .
Contact P attea at
patteac@k app-usa.com

to be the ne xt featured
customer in Our
Customer’ s Count!

out the United States.

KAPP Technologies welcomes Joe
Passalacqua as our new Regional Sales
Manager. Joe brings to us 18 years of techni-
cal sales experience with a focus in engi-
neered materials, sub-components and
process equipment. Joe has previously been
a regional manufacturer's representative for
up to ten principals, and has worked as a
national sales manager for equipment manu-
facturers in the chemical processing and water
& wastewater equipment fields. In his role at KAPP Technologies,

Joe will oversee the customers in island accounts distributed through-

KAPP ) niles
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ach fall the KAPP Group participates in various trade
shows throughout the world and this month we will
be at the Gear Expo in Detroit, Michigan from
October 16 - 19. Trade shows give us the chance to
showcase new technologies and to meet potential
and existing customers. In addition, they present us with the
opportunity to get to know our com-

enormous work that goes into creating even simple products.
But to the multitudes not associated with manufacturing, it is
nearly imperceptible. Yet, it is the very products and services of
manufacturing that solidly define life as we know it in the indus-
trialized world.

So it is critical that we attend manufacturing trade shows,
not just to be seen, but also to

petitors. It is important to see what our
competitors are doing because in
essence, it is the collaboration of
many emerging technologies, which
advances and directs the course of
manufacturing as a whole.

observe. We're afforded the unique
opportunity to see ourselves in the
scheme of the larger picture, and also
to see others in comparison to our-
selves. Best of all we get to witness
what it means for us collectively, as

we put the pieces of the puzzle

Booth

Thus, it is manufacturing's "collec-
tive voice" that accelerates the evolution of technology and the
"collective voice" that sends it out into the world. This voice,
which travels from the most remote job shops and warehouses
all the way into the tidy living rooms and garages of our homes,
enters our communities as everyday products and services.
People who are involved in manufacturing are cognizant of the

together to form a picture of our future.

This year the KAPP Group will display the new KX300P
gear center in Detroit. Come see this amazing machine and get
information on all of our products. It is your opportunity to see,
meet and be a part of manufacturing's "collective voice." See
you at booth #244!
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